Invest in Active Faith Sports

Premium, fashionable sportswear with faith-based
messages and designs
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Why you may want to invest in us...

Worn by Elite athletes in NBA, NFL, MLB, MLS without paid
endorsements

Named to Inc. Magazine's 500 Fastest Growing private companies in
2017.

QOur conversion rate and return customer rates are 2x the industry
standard.

Huge platform to spread the Gospel and Faith. Aimed at Millennial
generation but is worn by all demographics

Professional athletes like Steph Curry, Adrian Gonzalez, and Vernon
Wells are investors.

Sales in all 50 states and 45 countries.

Featured or seen in ESPN Magazine, Sports lllustrated, Wall St.
Journal, TIME Magazine, Fox News, Associated Press, NBA.com.

Industry that is growing at a rapid pace. Activewear is on pace to hit
$83 Billion in USA by 2020



Why investors ¥ us

WE'VE RAISED $825,999 SINCE OUR FOUNDING

There are an estimated 2.3 billion Christians Globally, about 30% of
the worlds population. Active Faith is a fashion forward and

premium athleisure brand that gives that aforementioned global
audience an opportunity to express their faith in a way that feels
convenient, organic, authentic and true. Christian's aren't just the
largest religious group in the world but also a very loyal one. Active
Faith has built an incredibly loyal and unwavering consumer base that

will continue to support the brand for generations to come.

Jeron Smith X Venture Partners

LEAD INVESTOR INVESTING $1,000 THIS ROUND

Our team

Kirbi T. Smith

Co-Founder and COO

Helped develop AFS women's line. Oversees day to day operations.
MBA. Spelman College grad.

in) (f

Lanny Smith

CEO

Former Christian athlete turned Entrepreneur. Founded Active Faith
Inc. after NBA career cut short.
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Jordan Brown

Ministry Outreach

Orchestrated connection of Active Faith brand with Christian
organizations like the Fellowship of Christian Athletes

SEE MORE
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Fast-growing sports apparel
with faith-based messages,
worn by some of the best pro



athletes.

We provide premium, fashionable athleisure and sports apparel with faith-based
messages and designs. In the last 4 years, we have had more than $21 million in
sales in all 50 states and 65 countries. Pro athletes like Steph Curry, James Harden,
Clayton Kershaw and others in the NBA, NFL, MLB organically wear our brand. We

are now poisad to grow even larger.
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Investors include Steph Curry
and more!

We're fortunate to count some players as Active Faith investors: Steph Curry,

Anthony Tolliver, Adrian Gonzalez, Vernon Wells and more.
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Worn by artists as well
(including Justin Bieber)




Active Faith Wristbands are born by aritists as well. Millions of fans see us

everytime they rep our brand, including Justin Bieber and Lecrae, a Christian hip-

hop artist with 1.8M monthly listeners on Spotify.

CEO Lanny Smith
was a former NBA player

After a devastating knee injury ended my NBA career, I was searching for my
purpose and the next steps in my life. My faith was something that was always
important to me and obviously, sports were a big part of my life. After praying for
guidance on how to merge the passion I had for my faith and sports together, I was

blessed with a vision to create a Christian sports apparel brand.

We grew up wearing Nike, Jordan, Adidas, Under Armour, ete but they all lacked
that piece that spoke to those of us who carried our faith with us even on the court
or field. So a group of other Christian athletes joined me and we set out to create
the next great sports apparel brand that gave Glory to God and encouraged others

to be Active in their fitness and their faith.

A few years later, something that was launched in my mother's garage is now
bought in 45 countries and is having an impact all over the world. In 2017, we

ranked #150 on Inc. Magazine's 500 Fastest-Growing Private Companies List.
We are excited to see where God takes Active Faith Sports next!

Lanny Smith
CEQ of Active Faith Sports




Active Faith Sports
gives back

We take pride in donating money and product to different causes both in the USA

and around the world.

Kenyan students wearing gear donated Gear donated to an
during a missions trip in Africa orphanage in Guatemala
[ J

231 million Christian Americans
spend $1.5 trillion annually




Almost 83% of Americans proclaim to be Christians.

23| million Christian Americans spend $1.5 trillion annually.

Christian Jewish ® Buddhist

12% of Americans spend
Muslim u Other 1 No Religion

more
than $50 a2 month on
religious

Population
products

by Religion
inU.S.

Fastest-Growing Segment of Apparel

Activewear or the ‘Athleisure’ trend has become so popular, it has carved
out a niche for itself in the clothing industry, and has won an entry into
the Merriam-Webster dictionary, which defines it as “casual clothing
meant to be worn both for exercising and for general use.” It has been
the lone star in a waning apparel industry, with an estimated market size
of $44 billion in the US alone, according to research firm NPD Group.
While the apparel sales, as a whole, increased 2% year-on-year in 2015,
the rise in activewear sales was a whopping 16%. If this category is
excluded, the total clothing sales would have declined 2%, NPD stated.
Morgan Stanley has predicted a growth to $83 billion by 2020, stealing
the market share from non-athletie apparel. The graph below charts the
rise of the trend globally, with sales climbing from $197 billion in 2007
to over $350 billion by 2020.

Morgan Stanley's projection for global activewear sales

REVENUE STREAMS

Wholesale
(Retail Stores)

E-Commerce Team Apparel

(Direct Website Sales) (Christian Schools,
Church Leagues, FCA)




Faith based Events

How we'll grow
with your investment

An influx of capital will allow us to start building our team and invest in the
marketing, product, and infrastructure that can help take our brand to the next
level. Going from $125k in 2014 to just under $3 million in a year in 2015, then to
$5.5 million in 2016, plus $2 million in sales from 250 stores, put a strain on our
cash flow. Our profits were mostly used to purchase more inventory to handle
growth and increased demand. To be able to raise capital to further invest in the
marketing and infrastructure of the company will be key to our continued growth

and being able to scale to the next level.

Steph Curry wearing Active Faith Performance Hocdie

JOIN US!

"We want investors who understand
the mission and message and
meaning behind this brand.

That's why we are inviting you, our
supporters, fans, customers, team
members, to invest in Active Faith
and own a piece of the brand that
you have helped build.

Let's take Active Faith to the next
level together and continue
spreading the Gospel and giving God
Glory through this platform!”




CEQ, Active Faith Sports

Investor Q&A

What does your company do? ~

We provide premium, fashionable athleisure and sports apparel with faith-based
messages and designs. We are direct to consumer with our e-commerce store with
sales in all 50 states and 65 countries. Pro athletes like Steph Curry, James Harden,
Clayton Kershaw and others in the NBA, NFL, MLB organically wear our brand.
With more than $21 million in sales the last 4 years, we're poised to grow even
larger through key hires, influencer marketing, new product lines and expanding
our brand awareness.

Where will your company be in 5 years? v

Our vision is to give all Christian athletes, active, and everyday people a
fashionable, functional, and faith-based alternative to existing sportswear brands.
With more than 2 billion Christians around the world, we've only touched the tip of
the iceberg of potential customers. Eventually, we'll hope to be known around the
world as the faith-based version of Nike.

What is Active Faith Sports? ~

Active Faith Sports is a premium sports apparel brand that uses the platform of
sports and fitness to spread the gospel and encourage people to be active in their
faith. It’s a faith-based brand with the same premium fabrics and performance
apparel you'd find at Nike, Under Armour, and Adidas.

How did Active Faith Sports begin? -

I'm a former professional athlete. I played with the Sacramento Kings until a
career-ending knee injury in 2009. Growing up, my faith was something that was
always important to me, and obviously, sports were a huge part of my life, but then
my career ended my rookie year. It was a really tough period in my life, and man, I
was just praying about my next steps and what I should de. I had no clue, no idea,
what I wanted to do next. In the midst of those prayers and recovering from the
microfracture surgery on my knee, I had this idea, or God sent me this idea.

I grew up wearing Nike and Jordan and Adidas and Under Armour and all those
different great brands, but there was nothing that represented the total aspect of
who I was. To merge my faith and my love of sports was very impaortant to me. I
researched the market, and I saw that there was nothing out there like this. Of
course, there have been plenty of Christian t-shirt companies, but nothing in this
lane of athleisure, sports apparel, performance apparel. Knowing the amount of
guys I played with and played against growing up who had similar backgrounds to
me as far as their foundation of faith I knew there was a market there for it. And I

knew nane of thase other comnanies. Nike. Adidas. UInder Armour. were aoina to
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hat challenges have you faced?
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cial media influencers are a huge part of a¢ Social media influencers are a huge part of activewear marketing. Social media influcncers arc a huge part of activewear marketing.
v will you use that strategy? How will you use that strateay? How will you use that strategy?
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ho are your competitors? Who are your competitors?

hat do you plan to do wi What do you plan to do with the money you raise from Wefunder What do you plan to do with the money you raise from Wefunder
restors? investars? investors?
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and Hurley and Cole Haan and other brands that have their own identity and their
own customers. If that opportunity comes, we'll cross that bridge when we get

there. But for now, I'm trying to build this to be the Nike of this niche.

What are you worried about? -~

To me, the only threat would be if Nike decided, "Hey, we're going to start a faith-
based division of our brand.” That’s the only thing that could really take us out. I
worry more about not capitalizing on the momentum that we have right now and
taking it to that next level while we have this momentum. Some of these windows
of opportunity don’t last long, you know? I worry that being set up how we're
currently set up will stunt our growth -- with the business being just me and my
wife trying to do everything. How much are we holding this brand back? Could this
brand be much bigger than what it is right now if I had a team involved versus just
us two? Those are the types of things I worry about. It’s more about organizational
execution than what anybody else is doing.



